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full-time since 01.10. 2010.
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List of subjects for which the teacher is accredited at the first or second level of studies
R.B. Item tag . Type of Type of study
123... Subject name teaching Name of study program (OAS,MAS)
PE, PE Ni§, PEP Loznica. Jagodina
1. Market research lectures BAS
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management
5. Strategic marketing lectures PEP MAS
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Summary data on the scientific, or artistic and professional activities of teachers

Total number of citations 182 (Google Scholar Citations)
Total number of papers from the SCI (SSCI) list 9

Current participation in projects Domestic International:
Trainings

Other information you may find relevant: Member of the scientific committee of the international scientific conference
"Employment, Education and Entrepreneurship”, the national scientific and professional conference with international
participation "Trends in Business", the international scientific conference Infotech 2020 and the national conference with
international participation ITOP21, FTN Cadak. She is also part of the editorial board of the journals "International Review",
"Trends in Business" and "Acta Periodica" Edutus University, Hungary. She is a member of the Belgrade Society of
Economists.
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